\N

Seeking Alpha *

Interactive Media Kit 2009

/‘




Seeking Alpha

Channels & Tools Advertise With Us W

Seeking Alpha is the #1 website for
business and financial opinion and
analysis.

Seeking Alpha was named the Most
Informative Investment Website by Kiplinger’s
Magazine and has received FForbes’ “Best of
the Web Award.”

Ranked by Fox News as the top financial
opinion and analysis website.

US News & World Report just named Seeking
Alpha’s Founder and CEO as one of the five

most important up-and-coming influencers of

the financial world.

Regularly quoted as an important source of
financial information by top-tier media, including
the New York Times, The Wall Street Journal,
The Washington Post and others.

Seeking Alpha is the fastest growing business/
financial community on the web.
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£\ Who We Are

Values
A Powerful Brand
History & Founder

Seeking Alpha is the only social media
site geared towards business and finance
communities.

(x Relevant articles from the world’s top market insiders, money
managers, and financial experts—publishing over 250
articles daily, written by investment professionals covering all
points of view. Seeking Alpha gives a voice to over 3,000

contributors, providing access to the nation’s most savvy and
inquisitive investors and business decision makers.

(), Free online source for over 1,800 public companies’
quarterly earnings call transcripts, including the S&P 500.

a Seeking Alpha differs from other finance sites because it
focuses on opinion and analysis, and provides an online
community for finance professionals.

a Written by investors who describe their personal approach to
stock picking and portfolio management, rather than journalists.

www.seekingalpha.com Seeking Alpha
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AUTHENTIC OPINION.

real contributors. industry leaders with skin in the game.
free access to conference call transcripts.

ExPERT COMMUNITY.

outstanding. content. opinions. analysis. commentary. original.
THE place where serious investors hang out and converse.

ACTIONABLE INFORMATION.

rich content. easily navigated. intelligent discussion. trusted source.
up-to-the-minute news through a financial perspective.

DIFFERENT APPROACH.

unique voice. fresh. straight. thoughtful. actionable.
challenging. thought provoking. enjoyable.

Di1vERSE COVERAGE.

impartial content. multiple points of view.
vast scope 250+ articles published daily in real time.

DISCERNING EDITORIAL.

community of respectful contributors that share knowledge.
quality of content ensured through editorial lens.

www.seekingalpha.com Seeking Alpha
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£\ Who We Are

A Powerful Brand

Seeking Alphais a
premier content and
headline provider to
major media outlets
such as Yahoo
Finance, Reuters,
Bloomberg, Google,
Etrade and CNBC.

CNBC recently
partnered with
SeekingAlphato
provide a steady
flow of contributors
to appearon “Fast
Money,” and other
selected programs.

Seeking Alpha has taken the traditional finance site to a new level by applying the
best social networking tools available to a financial vertical. We offer a platform
for business and finance professionals to exchange ideas and information.

The site takes great efforts to focus on user experience. Products and tools such as
StockTalk, allows users to communicate with each other in real time. Users can
publish their activity to Facebook or Twitter. No other site offers this type
of financial community!

www.seekingalpha.com Seeking Alpha
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History & Founder

Seeking Alpha was founded
by David Jackson, a well respected
technology research analyst at Morgan Stanley
in New York. David left Morgan Stanley in 2003
to manage money independently and explore new
approaches to financial publishing. After publishing
an immediately successful book about ETFs—
one of David’s investment passions—he realized
the need for a new platform to publish reputable,
professional financial opinion and analysis. As a
result, David launched Seeking Alpha, which has
quickly become the #1 website for business
and financial opinion and analysis.

David has a B.A from Oxford University and an
MSc from The London School of Economics. He
is married and is the father of four children.
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£\ Who We Are

History & Founder

MARKET MOVERS 2009

MARKET MOVERS WHO ARE GAINING INFLUENCE

2| David Jackson
DaVid Jackson was FOUNDER, SEEKING ALPHA

recently ranked #2 s
on US News and o o
World Report’s list
of global ‘Market
Movers Gaining ry float :
result is Seeking Alpha, Jackson’s popular

people who went to the
Influence’ online clearinghouse for a growing army of
market-obsessed bloggers, finance profes-

usual venues for invest-
sionals, and journalists who regularly weigh

were missing out on a vast sea of smart com-
mentary floating around the Internet. The

¢ ment analysis—raw
. company filings, costly
analyst research, and
the financial press—
in on everything from popular stocks like
Apple to obscure names that barely merit a
mention in the pages of the Wall Street
Journal. -Kirk Shinkle
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www.seekingalpha.com Seeking Alpha




Seeking Alpha

Audience Channels & Tools Advertise With Us
N Audience

Average Monthly Unique Visitors ss===() 3,254,364

Average Monthly Page Views (), 40,007,792
Pages/Visit m————), 5.20
Average Time on Site m—————( 00:17:14
Male/Female m————, [ 0%/30%
Average Household Income mmmmm——(), $98,724
Bachelors/Post Graduate s——(, 81%

Professional/Managerial semm—(, 70%

Current Market Value of Total

o
Investments over $1 Million == 13.4%

“Highly Engag
Average Time

00:17:14 *Google Analytics, June 2009
**Nielsen @Plan, June 2009
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Interactive Tools

Stock Talk:

An in-page activity feed
and micro-blogging
platform.

(/}) é@q

Find People on
Seeking Alpha:

An online directory of

Instablogs:
Instablogs are instantly
set-up and networked
blogs, customized for

registered Seeking Alpha finance.
users/companies who
specialize in different &/
areas of finance. %,
Ye,.
Followers/
Following:

“Follow” your favorite
contributors for updates
on their site activity, view
your own “followers,” and
those of others.

Interesting Fact:

Recently, Seeking
Alpha was invited

to be an exhibitor at
the National Investor
Relations Institute
conference, which
focused heavily on
the social media
explosion and

why the Investor
Relations world can’t
afford to miss it. A
main suggestion to
attendees on ‘how to
best manage these
changing times’

was for Investor
Relations profes-
sionals to sign up for
Seeking Alpha and
follow our contribu-
tors. Seeking Alpha
contributors were
highly praised and
recommend to audi-
ence members.
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Ad Units Available
Newsletter Opportunities

Ad Specs

W LT THATS WO Twdn & LAPE Y ” .
LEASE A 2006 RANGE RCVER SFOAT L coccicies I

25799 A MONTH"

VL4 DUE AT Siiived

| Bmaking Hews | Transcripis

Header: i Prudeniial
728 x 90 pixels;
40Kk max Highest Daily guarantees,
1 2002 '..'Flrlztr:
Analysis of Highest Daily
gof & ghimpse at what ADL ks up % = ey arm hirng a Guarantees
= Skyscraper:
A 160 x 600 pixels;
40k max

Standard Ad Placements

Big Box:
300 x 600 pixels;

40k max :
(300 x 250 pixels Please Note:

also available) We have a
sl $5 000 net per
month minimum
spend level.
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Ad Units Available

LGS  Location

728 x 90 Top of Page
300 x 250 Right Rail Flex
300 x 600 Right Rail Flex
160 x 600 Left Rail

760 x 435 FULL SCREEN Flash Unit—lasts :08 seconds in
between pages

234 x 60 Varies

120 x 60 Top Left, Above the Fold
= INIWRM 35 characters of text in established site format
Right Rail, Mid-Fold
Emails 728 x 90 or text, 300 x 250 unit available
coming soon

Targeting Capabilities: Geography, Day of Week, Hour of Day, Browser Operating System

www.seekingalpha.com Seeking Alpha
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Newsletter Opportunities

Wall Street Breakfast

50,200 subscribers

One-page summary of the day’s top financial and business
stories, popular with portfolio managers and executives.
Daily on trading days only.

Seeking Alpha - Investing Ideas for Joe Smith

Investment Ideas (see right)
28,600 subscribers
Out best ideas, daily:Long Ideas, Short
Ideas, Jim Cramer’s stock picks, new IPOs
and dividend paying stocks.

Use the Enks at the boftam of this email fo modify your email alerts or unsubscribe

Investing ldeas sponso

CMS Forex Offers FREE Webinars for 2 Weeks!

From May 19 - May 29, our educational webinars will be opened the public. Tune in to
our Trading Power Course and Chartist Corner to learn about technical analysis and
follow an expert technician as he applies technical tools to the current market.

Check it out! Use code: cmsfhawvebinars

Cramer's Pick

» Cramecs Mad Woney - Payl Krugman |5 Wrong (8M0109) by SA Editor Miriam Metzinger
IPO Analysis

« Foringl Sati1o PO in Strengihaning Markel by Tom Taulli

The Macro View

21,300 subscribers

Outlook for the overall market and its key
drivers, with sections on the Economy, the
Dollar, Oil and more.

» Cumberang Pharmaceuticals Prices IPO Afer 3 Two Year Wait by SA Editer Abbi Adest

Long Ideas

« The Upside Case for Family Dollar Stores by Chis Lau
The Curious Investor
roup Income Ganerating Option Strategies by Manco Hickey
5 Pater Hodson Landly by Thee Manual of ldeas
Microcap Speculator
Time g Sell? by Jefrey Saut
JBS by FP Trading Desk
yet by John Petersen

Stocks & Sectors

19,000 subscribers

Must read analysis of individual stocks and sectors such as
Financial, Energy, Internet, Biotech and more.

ETF Daily

17,700 subscribers
Low-cost investing with exchange traded funds: building &
managing a portfolio, new ETFs, commodities, currencies, etc.

Global Markets

12,300 subscribers
Investing in China, India, Japan, Brazil and other global markets.

nextp

All newsletters are delivered daily unless noted otherwise. Subscribers as of August 2009.
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Newsletter Opportunities

Alternative Energy Investing

1 5,200 Subscribers Seeking Alpha = Must Read Articles
Coverage of the latest trends and their impact on public
companies--for investors and industry watchers.

P THE LUXURY THAT'S MORE THAN A LIXURY
LEASE A 2009 RANGE ROVER SPORT

$799 A MONTH

4~ 51480 DUE AT SIGNING - 36 MONTHS

S Wall Street Breakfast

g egiffon? Samsung to <,
. ig#Phones s, roger Nusbaum = Today's mustknow news
, From Forbes:...: e JV1A Wireless trade show, an execut - Fed raises capital calls
shared with Forbeggome details about the company's e
strategy. Samsyff§ plans to release several Android devices this * Successful Morgan offering follows

Pyo Hong, executive vice plesldem of global banking trend

- rear. Dr.
7,500 subscribers o' o . o mres e ares
and Apple Watchers vy Hedged in
Android explained - Wikipedia The Official Android Website & Follow Market Currents
Sent only when new transcripts are updated on the site S S o s Ao Ay e

A daily email with links to new Earnings Call Transcripts S
Google News Results: "Android” Android: Video search Android M. forreattime updates and
Editors’ Picks f

Android Resources for Google, Microsoft Resd Mo
of leading companies.
ngA dmd n their conf
Embracing the New Goldilocks Era

by Hedged In

The Daily Dispatch (image right) - LE———
78,000 subscribers R e n e s e e ¢IGUD COMPUTING

many pundits is that the ‘great moderation’ or Goldilocks.
More »

A daily email including the day’s most popular articles R
and top editor’s picks. 2

Leam how Cloud Computing
can be open, secure, efficient

and scalable.

Big Media Retrenchment On the Way

by Hedged In

Daily Dispatch Sp
From Forbes:...at the CTIA Wireless trade show, an executiv t J
shared with Forbes some details about the company's Android
sirtegy Samaug plas to rfeaso soveral Ancrid dovices

jon-Pyo Hong, executive vice president of

W
g\aba\ prodictstategy in he company’s mabie...More »

Jim Cramer’s Picks

31,900 subscribers 32;:“:.?;’;?:;;3;":;:;Z‘;S'Z;Z;ZT;:::‘ZZZLI'*"“““
Stock picks from Jim Cramer’s Mad Money, Stop Trading

and Lightning Round.

te . Unsubscribe
kmgiph com to your address

galpha.co
the futur

eeking Alpha Seeking Alpha, 5th Floor enn Plaza, New York, NY 10001, Tel: 646-248-7597
P lf I- I B tI E I Home | The Macro View | Stocks & Sectors | Global Markets | ETFs | Investing Ideas | Breaking News | Transcripts

povered by ReaderimpactEmail
119,500 subscribers N —
A daily email alert with articles on reader’s portfolio and

by authors they follow.

dprev

All newsletters are delivered daily unless noted otherwise. Subscribers as of August 2009.
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Ad Specs

d Specs, click next.
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Dimensions

Leaderboard

728 x90

Seeking Alpha ®  Ad Specs

Medium
Rectangle

300 x 250

Wide
Skyscraper

160 x 600

Half Page

300 x 600

Interstitial

760 x 425

Trading Center
Button

234 x 60

Quote Page
Button

120 x 60

ETF
Listing

35 characters of text in
established site format

WSB
Sponsorship

728x90 or text

Location

Top of Page

Right Rail Flex

Left Rail

Right Rail Flex

Full page takeover within Seeking Alpha template

varies

Top Left, Above the Fold

Right Rail, mid fold

varies in 3 slots

Animation Length

Up to 30 Seconds

Up to 30 Seconds

Up to 20 Seconds

Up to 30 Seconds

Up to 7 Seconds

Acepted File Types gif, jpg, flash, and rich media accepted gif, jpg, flash, and rich media accepted gif, jpg, flash, and rich media accepted gif, jpg, flash, and rich media accepted gif, jpg, flash, and rich media accepted Standard Text  |Standard Text Standard Text Standard Text Standard Text
Max File Size 40 K rich media 30k non - rich media 40 K rich media 30k non - rich media 40 K rich media 30k non - rich media 50K rich media 40k non - rich media 40 K 20k 20k NA NA
3rd Party Yes Yes Yes Yes Yes Yes Yes Only click URL Only click URL

Max Panel Size 728 x 360 610 x 250 360 x 600 NA NA NA NA NA NA NA
User or Host Initiated User User User User User NA NA NA NA NA
100K polite download, and up to 3 100K polite download, and up to 3 100K polite download, and up to 3 100K polite download, and up to 3
Polite File Size subsequent loads of 50k each subsequent loads of 50k each subsequent loads of 50k each subsequent loads of 50k each NA NA NA NA NA NA
Panel Expand Direction Down Left Right Left NA NA NA NA NA NA
Controls Mouse over 1 sec. expand Mouse over 1 sec. expand Mouse over 1 sec. expand Mouse over 1 sec. expand NA NA NA NA NA NA
Audio Initiation User initiated by click User User User NA NA NA NA NA NA
Video Inititation Auto or User Auto or User Auto or User Auto or User NA NA NA NA NA NA
Video Length 30 seconds 30 seconds 30 seconds 30 seconds NA NA NA NA NA NA
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Channels & Tools Advertise With Us Contact

Joseph Porcellini

Vice President of Sales
joe@seekingalpha.com
212.497.1162

Susan UngerOC

Director of Sales, East Coast
susan@seekingalpha.com
212.497.1165

Jeannie Abraham®

Director of Sales, West Coast
jeannie@seekingalpha.com
310.738.0494

For technical inquiries:

Mia Nolan®

Director of Sales Operations
mia@seekingalpha.com
212.497.1167
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